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TOURISM, SUSTAINABLE TOURISM
AND ECOTOURISM



What is sustainable tourism

Definitions

• “Tourism which leads to
management of all resources
in such a way that economic,
social and aesthetic needs can
be fulfilled while maintaining
cultural integrity, essential
ecological processes,
biological diversity and life
support systems”.

• Tourism that “meets the
needs of present tourists and
host regions while protecting
and enhancing opportunities
for the future.”

The three basic principles of 
sustainable tourism:

 Environment: Don’t damage 
the natural resource

 Sociocultural: Involve the local 
population as beneficiaries of 
the project

 Economic: Follow sound and 
ethical business practices



Difference between

conventional tourism      and        sustainable tourism

triple bottom line: balancing the 
needs of social, environmental and 
economic needs now and into the 
future

Short term vision focused mainly on the 
economic aspect  

sustain

sustain



Tourism, sustainable tourism and eco-tourism
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Tourism segments

Sustainable Tourism  is not a 
tourism segment. 

Sustainability principles
should apply to all types of 
tourism activities, operations, 
establishments and projects.

Ecotourism is a niche nature-
based segment and embraces 
responsible travel to natural 

areas 

SUSTAINABLE 
TOURISM 



Discrepancy between tourism demand and offer 

What tourists want: 

What they are offered:

Tourists: majority say they want to learn 
about customs, geography, culture.



Mass tourism or sustainable tourism?

• Sustainable tourism generates more revenue 
per capita than mass tourism
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A growing demand for more  responsible tourism experience

• Tourists: majority say they want to learn about customs, geography, 
culture.

• 38% Traveler worldwide considering environmentally friendly tourism 
when traveling

• 75% of U.S., 87% of British tourists say their travel should not damage 
environment

• 63% of U.S. tourists want to learn about other cultures.

• 38% say they are willing to pay more. 



An holistic perspective of the tourists’ needs

Safety - Health

Accessibility

Quality of 

the experience

Environmental

& Cultural

Sustainability

Acceptable 
price for 

value 
offered

Consumers purchase 
based first on price, 
quality, & safety.



Tourism supply chain

CATERING, FOOD AND
BEVERAGE

ACCOMODATION,
TRANSPORT TO 

AND FROM DESTINATIONS

ENVIRONMENTAL, CULTURAL AND
HERITAGE  RESOURCES 

OF DESTINATIONS

CULTURAL AND SOCIAL
EVENTS

GROUND TRANSPORT AND
SERVICES

IMPACTS

INFRA-STRUCTURE

LOCAL COMMUNITIES

WASTE AND WATER MANAGEMENT

SUPPLIERS



TOURISM AND THE GREEN 
ECONOMY



Tourism has significant potential as a driver for growth 
for the world economy.

5% of world GDP (2010)

6-7% of total employment 
(2010)

2010 : 935 million 
international tourists

2020 : 1.6 billions 
international tourists

Growth rate: > 4%/year 

• 1 of 5 top export earners in over 150 countries 

• Main source of foreign exchange for 1/3 of developing 
countries and ½ of LDCs
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The development of tourism is accompanied by 
significant challenges

• rapid growth in international 
and domestic travel

• trends to travel farther and 
over shorter periods of time

• the preference given to 
energy-intensive 
transportation

• Important contribution to climate 
change (5% of global GHG emission)

• excessive water consumption  and 
discharge of untreated water

• generation of waste

• damage to local terrestrial and marine 
biodiversity

• the threats to the survival of local 
cultures, built heritage and traditions.



Tourism can be a significant opportunity or threat according  to the 
way it is managed 

Properly managed

• Tourism can reduce poverty

• Tourism can protect natural areas

• Tourism can give rural and indigenous 

communities a decent standard of living  

income, infrastructure, education, health, 

employment

• Tourism can strengthen the economy of 

countries with great natural or cultural 

resources.

Business as usual scenario : 

• Tourism can damage natural areas.

• Tourism can raise the cost of living in rural and 

indigenous communities

• Tourism can place pressure on water, energy, 

and infrastructure.

• Tourism can generate huge quantities of waste, 

sewage, and greenhouse gases.



A transformation to address increasing challenges

Financial and 
economic crisis

food and water 
crisis

Energy  and 
climate change 

crisis

Ecosystem  and 
biodiversity crisis

GLOBAL CRISIS

Global multiple crisis require a collective response from the international community:

GREEN ECONOMY:
Investing 2% of global GDP in greening ten central sectors of the economy in order to 
shift development and unleash public and private capital flows onto a low-carbon, 
resource-efficient path

TOURISM: a powerful vehicle towards the 
transition to a low carbon and green economy



Tourism and Green Economy

The tourism chapter of the Green Economy Report (GER) sets 
out the economic case for increasing investments in sustainable 
tourism

– Sustainable tourism can lead to broader economic, 
social and environmental benefits for the host 
countries and their communities

– Demand side: environmental awareness and 
sustainability are increasing in tourists´ decisions

– Supply side: Gains from operational performance. 
Gains from greater engagement with environmental 
and social asset bases. Differentiation for growing 
number of segments and destinations.

– Spillover effects for environment, communities, 
destinations  



Why Invest in Sustainable Tourism?

1) Investing in greening of tourism can reduce the cost 
of energy, water, and waste and enhance the value of 
biodiversity, ecosystems, and cultural heritage

2) Sustainable tourism has the potential to create new 
(and better) jobs, in tourism, broader “clusters”, and 
new industries.

3) Tourism development can be oriented to support the 
local economy and poverty reduction   



Tourism and Resource Efficiency 

Energy and GHG Emissions

1) Energy use values in hotels ranges 
between 25-284 MJ/guest-night 
(world daily energy consumption 
per capita is estimated at 135MJ)

2) Tourism is estimated to create 
about 5% of total GHG emissions 
(1,302 Mt CO2), primarily from 
tourist transport (75%) and 
accommodation (21%)

Water

1. Direct water use in tourism varies 
between 100 to 2,000 litres per guest 
night

2. An estimated 2.5 billion gallons of 
water are used to irrigate the world’s 
golf courses per day, a large % of world 

drinking needs.

Biodiversity
1. In many cases large-scale tourism has had detrimental effects on biodiversity, including 

coral reefs, coastal wetlands, rainforests, arid and semi-arid ecosystems, mountainous 
areas

2. Biodiversity will be greatly affected by the way in which tourism grows and develops
3. The value of ecosystems for tourism is undervalued in many cases



THE GLOBAL PARTNERSHIP FOR 
SUSTAINABLE TOURISM



• Marrakech Process, Morocco, 2003
 Global effort to encourage sustainable consumption and 

production (SCP) 

 Supports creating 10-Year Framework of Programs (10YFP) on 
SCP:
• 7 International Taskforces 

– Co-operation with Africa (Germany)

– Education for Sustainable Consumption (Italy)

– Sustainable Buildings and Construction (Finland)

– Sustainable Lifestyles (Sweden)

– Sustainable Products (United Kingdom)

– Sustainable Public Procurement (Switzerland)

– Sustainable Tourism (France)

BACKGROUND
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Marrakech Process, 2003

International Task Force , 2006-2010

Launching of the Partnership, 2011



• The International Task Force on Sustainable Tourism 
Development (ITF-STD), 2006-2010:
 membership of 18 countries and 25 organizations, chaired by France

 six biennial meetings in France, Costa Rica, Morocco

 helped support nearly 40 projects between 2006 and 2009

 developed policy recommendations for tourism stakeholders, 2009

 recommended evolution into international sustainable development 
partnership, 2009 

 Transition to the global partnership for sustainable tourism

4 YEARS SUCCESS STORY
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Marrakech Process, 2003
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• Launching of the Global Partnership for Sustainable 
Tourism, January 2011

BROAD GEOGRAPHICAL SCOPE
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Marrakech Process, 2003

International Task Force , 2006-2010

Launching of the Partnership, 2011

MISSION

To be the leading international tourism 
partnership uniting all stakeholders to build 

sustainable tourism.

- Single, isolated projects 

- Limited impact  Cooperative, scaled-up project

 High impact 

VISION

To transform the way tourism is done 
worldwide, by promoting sustainability 

through clear policies, successful projects and 
the sharing of knowledge and experience. 



AIMS
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Supporting 
implementation of 

policy 
recommendations 

Adapting, 
scaling up and 

replicating 
successful 
projects 

Developing new 
projects and 

tools 

Building 
networks and 
partnerships  



APPROACH: 7 THEMATIC AREAS
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IN PRACTICE



TOOLS
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ONLINE PLATFORM: www.globalsustainabletourism.org

CONTENT

• Members contact details

•Members Publications

•Projects and potential 
projects factsheets

•Up-to-date information on 
tourism

•Etc.



IMPLEMENTATION OF PROJECTS WORLDWIDE



This internet-based campaign is designed
to help travellers understand how they can
contribute to sustainable development by
making responsible holiday choices.

PROJECT EXAMPLE:  

The Green Passport                                  
campaign

This project delivers information, technical 
support and training to help small and 
medium-sized hotels in the 27 European 
Union member states adopt energy-saving 
and renewable technologies.

Hotel Energy Solutions

Building capacity on climate change
This initiative helps companies move into
the green economy through tailor-made
training programmes. It is designed to help
tourism firms adapt their planning and
management practices to the effects of
climate change. It incorporates capacity
building, education, information exchanges
about climate change and tourism.

Sustainable Tourism - Eliminating 
Poverty (ST-EP) programme.

This programme encourages the use of 
sustainable tourism to alleviate poverty 
by promoting appropriate strategies and 
policies, and implementing projects.



MEMBERSHIP 
STRUCTURE



80 WORLDWIDE MEMBERS

42%

27%

13%

18%

Members by Stakeholder Group

NPO/NGO

Government

Private Sector

Other

•Germany, Bahamas, Brazil, Cambodia, China, Costa Rica, 
Croatia, France, Madagascar, Mali, Morocco, Mauritania, 
Mozambique, Norway, Oman, Republic of Korea, United 
Kingdom, Senegal, Serbia

GOVERNMENT

•ECOCERT, Fair Tourist, JLAG Consulting, Mowbray Falls 
Enviropark, Tour Operator Initiative (TOI)…

PRIVATE SECTOR

•UNEP, UNWTO, UNCTAD, UNIDO, UNESCO,  UNDP, UNDESA, 
GRID-Arendal

UN Bodies

•ADEME, Agence Française de Développement, SICA, 
European Comission, IUCN, OECD, World Travel Tourism 
Council, National Cleaner and Production Centers (NCPCs) 

OTHER

•Rainforest Alliance, Tourism Concern, WWF, Fair Trade in 
Tourism South Africa, International National Trust

Non For Profit

http://www.crwflags.com/fotw/images/b/br1.gif
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BENEFITS



5 REASONS TO JOIN
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• Be part of the growing global momentum

• Join leaders (public and private sectors, civil society)

• work together to create and implement projects

• disseminating and encouraging best practices.

BE PART 

• Strategic, technical and financial support for your 
sustainability initiatives

• Get access to expertise, products and toolkits.
OBTAIN SUPPORT

• Greater VISIBILITY for your sustainable tourism efforts 

• Get support with communications to improve visibility, 
including at the global level

GIVE VISIBILITY

• Stay connected with key sustainable tourism stakeholders

• Forge valuable cooperative agreementsNETWORKING AND 
PARTNERSHIPS 

• Stay on top of developments in sustainable tourism 

• The Global Partnership keeps you abreast of news and 
innovation

STAY ON TOP



THANK YOU FOR YOUR ATTENTION!
Global Partnership for Sustainable Tourism Secretariat
Sustainable Consumption and Production Branch,
Division of Technology Industry and Economics,
UNEP,
15 rue de Milan, 75441 Paris, France

Tel: 00 33 1 4437 1465
Fax: 00 33 1 4437 1474
Email: Tourism-Partnership@unep.org
Website: www.unep.fr

mailto:Tourism-Partnership@unep.org
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mailto:Tourism-Partnership@unep.org
http://www.unep.fr/

